Introduction
There is no doubt that the level of satisfaction will vary from person to person and product/service to product/service. A state of satisfaction depends on the number of both psychological and physical variables that are associated with the satisfaction behaviors such as the return and recommend rate. Zeithmal et al., 2006 , stated that satisfaction can be defined as "customer rating on the service or product". Collins and Nicolson, 2002suggested that satisfaction "is a complex and fluid construct, which is defined, redefined, and reevaluated by participants throughout the interview process". Kotler, 2000 reported that there is a general agreement that "satisfaction is a person's feelings of pleasure or disappointment resulting from comparing a product's perceived performance or outcome in relation to his or her expectations' satisfaction reflects the degree to which a consumer believes that possession and use of a service evoke positive feelings". Due to the importance of the satisfaction with educational services in the selected Iraqi and Romanian universities, because of the need in the two countries to continues development in their scientific and human resources this study is the continuation of previous studies in this field. This study is attempt to evaluate the level satisfaction of students with the educational services and the factors affecting this concept, that can be improved to achieve satisfaction on the quality of educational services in both of Iraq and Romania.
effective response obtained through a current transaction or current consumption experience. On the other hand, the concept of customer satisfaction orientation examines whether the whole processes of consumption experiences achieve an expected result or not. It looks at the entire consumption processes and finds a specific process that might lead to customer's satisfaction. This approach seems to draw more attention to the perceptual, evaluative and psychological processes that combine to generate customer satisfaction. Customer satisfaction or the customer's perception of their experience is generally the measure of greatest concern to organizations. This concern is driven by the organization's belief that customer's satisfaction leads directly to customer retention. Consequently, researchers continue to explore new models and methods for uncovering meaningful information about customer's satisfaction.
Primarily, consumer satisfaction is interested in the identification of buying behavior. The research on the role of customer satisfaction focuses on prediction, performance that has been achieved, and the agreement. Comparison between expectations and performance achieved a result in either customer satisfaction or dissatisfaction (Voss 2010) .
Satisfaction of customer was explained in different ways. Nowadays, the researchers believe that there is a difference between the satisfaction of customer regarding concrete products and regarding services. Customer satisfaction with the services and products can be changed according to many factors, so it should be handled as an independent matter (Zoe, 2006) . Oliver, 1999 defines customer satisfaction as an achievement felt by the client when attaining some need, desire, goal, or so on and so forth, and this achievement is perceived as enjoyable. Thus, satisfaction of the customer is a wide term that provides results against the notions of happiness versus unhappiness.
Customer satisfaction is a vague term as consumers' satisfaction varies from one individual to another and from one commodity to another (Munteanu et al. 2010; Aydin et al., 2005) . It has been indicated that the satisfaction of a customer is the output of the comparison between the feeling of the customer before buying a good with the actual performance of the commodity.
The importance of customer satisfaction in achieving business goals and its impact on business performance has been widely acknowledged. In conceptualizing customers' degree of satisfaction, two research streams have emerged; the "transaction-specific" satisfaction, and the "overall" or cumulative satisfaction (Anderson et al., 2004) .
From the transaction-specific perspective, customer satisfaction is viewed as a postchoice evaluation of a specific purchase occasion. In contrast, the cumulative perspective suggests that satisfaction accumulates across a series of experiences with the product which result to an overall evaluation over time, because cumulative satisfaction is a fundamental indicator of the firm's past, current, and future performance.
Customers are satisfied when the service fits their expectations, or very satisfied when the service is beyond their expectations, or completely satisfied when they receive more than they expect. On the contrary, customers are dissatisfied when the service is below their expectations, and when the gap is high, they tend to communicate the negative aspects. Culbertson, 2009 shows a clear explanation by saying that customer satisfaction is a type of purchase behavior and the experience of product use. It is also a result generated by the buyer. Smaller size of this gap means high satisfaction; while if the gap is large-sized, this indicates that the service is far from the expectations of the client, therefore, the client is dissatisfied with the service provided.
Impacts of customer's satisfaction
Customers who are very satisfied are six times more likely to repurchase than customers who are just satisfied over the next 18 months. The very satisfied customers are so satisfied that they convert uninitiated intention of purchasing to an engagement in purchasing products or service. The unsatisfied customers potentially could reach thousands of customers and discourage their business with the company (Kotler, 2000) .
Student satisfaction
Satisfaction has become a major important factor for educational institutions to survive. Elliott and Shin, 2002 stated that student satisfaction is shaped through various outcomes and their experiences in campus. In this context, Richardson, 2005 , used many dimensions to measure the quality of the learning environment and the student satisfaction. These dimensions include student evaluation of teaching, course modules, perceptions of academic quality and student satisfaction.
Duque and Weeks, 2010 indicated that support resources, educational quality and learning outcomes affect student's satisfaction in a positive way. Moreover, student's involvement has a significant impact on learning outcomes which contributed to student's satisfaction. So, it is important to evaluate student learning outcomes that reflect student satisfaction (Duque and Weeks, 2010) .
Ernst and Tan, 2013 noted that teachers, academic resources, courses and students' learning had a positive result and statistically affected the satisfaction of the students.
According to Nadiri, 2011, academic advice and effective instructions affect student satisfaction. O'Driscoll, 2012 argued that academic support is considered as one the most important predictors of student satisfaction compared to facilities, welfare, academic, assessment feedback, placement and communication.
Satisfaction of students shows the strong impact of all factors of the educational process. The goal is that all students who complete a course express satisfaction regarding the course rigor and fairness, related to professor and peer interaction, and related to support services. Moore, 2009 ); Sweeney and Ingram, 2001 ) define student satisfaction as: "The perception of enjoyment and accomplishment in the learning environment". There are many factors that lead to higher student satisfaction such as: perception of faculty knowledge and performance, interaction, communication, the learning environment and the university image and value (Tennyson and Hsia, 2010) .
Educational institutions use certain methodologies to determine the level of their students' satisfaction regarding the services and programs they offer to better fulfill student needs and satisfy student aspirations (Qureshi et al., 2011) . Determining student satisfaction included answering questions concerning student satisfaction with teaching and learning activities the same way as examining the consumer's trust in such services. It was also aimed to investigate, and whether these students would recommend the next group of students to attend this institution.
Measuring student satisfaction is a strategic issue for educational organizations since satisfaction is the same as the accounting profit and loss in business organizations. If the satisfaction of a student is higher, then the educational organization brings higher profits because of the presentation of the knowledge, skills and target capabilities to the students. Students will be happy with their academic achievements and their study life in a positive educational organization and would recommend it. That is why student satisfaction is the main goal, which can also be seen as a reflection of high levels of Service Quality (Majeed et al., 2008) . Most student satisfaction research focuses on the customer's point of view; thus, scholars face the challenge of creating a unified definition of the satisfaction theory. Customer satisfaction can be selected and modified so that it reflects the satisfaction of students.
Factors affecting the student satisfaction Many scholars dealt with students' satisfaction, and stated the following factors as the factors that to some extent have effect on the satisfaction of the students. Sampson et al., 2010 argued that fair assessment positively contributes to student satisfaction. Bryant, 2006 viewed that students learn better if they are actively involved in the learning process. In this context, Gruber et al., 2010 reported that student personal factor impacts their level of satisfaction. Bradley et al., 2008 indicated that staff who demonstrate keen interest in their students' needs and their progress will increase student satisfaction, and the participation of student is linked to student satisfaction.
Assessment

Students' engagement
Advising
Delivering advice, according to Hagen and Jordan, 2008 creates a careful student academic institution and is very important in the education retention. Students can develop educational and professional goals and mature on their own when receiving academic consultation in a very good way. Counseling can add to student satisfaction and their educational outcomes. Sumaedi et al., 2012 consider that the advisory services in the educational institutions have a positive impact on the perceived quality of service. Thus, the overall perceived quality of the service will increase by any increase in the perceived quality of teaching and counseling.
Curriculum
Curriculum in educational institutions are the educational programs offered to students. This dimension is also known as subject content, and includes the program, academic content and academic concerns (Sepdieh et al., 2013) . According to Ling et al., 2010 , the curriculum is also considered as one of the quality dimensions of the students' service perception. Tessema and Ready, 2012 argued that when educational institutions provide several training courses for students as well as other options and choices for them, students will be more comfortable with the curriculum.
Facilities
The scope of facility is linked with the access to physical facilities that protect the educational activities as well as non-educational activities. The scope is defined as the link between physical characteristics, and physical issues. Sohail and Sheikh, 2004 reported that the physical facilities of academic institutions include lecture halls lighting, campus building appearance, design and lecture rooms, and the cleanliness of the campus as well as appropriateness of the class rooms and study halls. Physical facilities are represented by the services of library, facilities and technology, and lecture halls have a significant impact on students' academicals experience.
The analytical field of study
The aim of the present study is to define the directions of how to improve and modify such educational services to increase the level of students' satisfaction in the Romanian and Iraqi universities. The specific objectives of this study are as the following:
-To create, evaluate and improve the educational programs, -To improving teaching process and faculty members' skills, -To orientate education orientation towards creating and promoting of innovation in all activities processes. -To find the students' satisfaction with education quality in the university education and to compare this satisfaction between developed and developing countries education quality.
Population and sampling
The targeted population consisted of Romanian students and Iraqi students in six public universities of the two countries. The targeted population was restricted to student in major universities in the capital of the two countries. Three universities were selected from each country. Such selection was based mainly on the age of these universities in each country; the oldest ones were selected because of their scientific experience. A random sample has been selected from the targeted population in the two countries, Romania and Iraq, from the three universities in each country's capital city i.e. Bucharest and Baghdad. The sample was selected from different faculties in these universities for the purpose of covering all majors and to have broader opinions from different aspects. The sample also covered all educational levels in the universities which include Undergraduate, Master and PhDs students in the two countries. The collected number of samples was 400 students from various academic levels in every country, with the total number of collected samples in the two countries was -800 students. Two convenience samples resulted, which are not representative for the entire population of the students in Romania and Iraq, but they are enough diversified to ensure interesting results for the research.
Descriptive Analysis
The data analysis for the self-administrated questionnaire revealed the results indicated in table 1 in terms of sample's age, gender, education, working hours per week, semester hours and study hours. 
Hypothesis testing
The first hypothesis Ho1: Iraqi students are not satisfied with educational services quality and its dimensions (teaching services, learning information resources, knowledge acquisition, skill acquisition, administrative staff and infrastructure). Table 3 above indicates that t calculated value is higher than the tabulated one and Sig value =0.000 which is less than 0.05. This indicates that Iraqi students are satisfied with educational services quality of Iraqi universities. The table also indicates that the Sig values for all dimension of educational service quality are lower than 0.05, except for the quality of administrative staff. The results indicate that the subjects from the Iraqi sample are satisfied with all dimensions, except with the quality of administrative staff.
The second main hypothesis
Ho2: Romanian students are not satisfied with educational services quality and its dimensions (teaching services, learning information resources, knowledge acquisition, skill acquisition, administrative staff and infrastructure). Table 4 above indicates that t calculated value is higher than the tabulated one and Sig. value=0.000, which is less than 0.05. This indicates that Romanian students are satisfied with educational services quality of the Romanian universities. The table also indicates that the Sig. values for all dimensions of educational service quality are lower than 0.05. The results indicate that the subjects of the Romanian sample subjects are satisfied with all dimensions of educational service quality.
The third main hypothesis
Ho3: There are no differences between Romanian and Iraqi students' satisfaction with educational services quality across with its dimensions (learning information resources, knowledge acquisition, skill acquisition, administrative staff and infrastructure). 
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To test this hypothesis, independent t test was used to find if there are any differences between Romanian and Iraqi students' satisfaction. Table 5 indicates the obtained results. By reviewing the means of all variables for the Romanian sample, they are higher than the means for the Iraqi sample, except for the quality of teaching. This means that the Romanian sample is more satisfied than the Iraqi sample. The result is logic to some extent since Romanian universities have more experience, and information resources are more available and easier to reach, as well as more stable. Although Iraqi universities to some extent have long experience when compared to neighboring countries, due to the political situation, universities have been affected in many ways, such as many professors have decided to leave the country or their financial situation. Hundreds of universities need to improve their educational services quality.
Conclusion
In recent years, students have become a more specific and essential target group, highlighting the need for managers to focus on universities' ability to understand their requirements. Also, if the universities will focus on identifying and perceiving how the students feel and react to the provided services, they can adjust their services so as to generate a positive impact on the quality of service perceived by the students. This circumstance could provide the institution with a competitive advantage, particularly in terms of initiating a positive communication between current and future students. This research came to the results detailed in the chapter below.
Results
Based on the above analysis the following results are obtained:
-The two samples have a positive attitude towards the quality of teaching, with small differences in the mean between the two samples in favor for Romanian students.
-There are differences in samples' responses regarding quality of learning/information services. In general, the samples' agreement was for the favor of Iraqi sample. -The two samples have a positive attitude towards the quality of acquired knowledge. The means of the Romanian sample are higher than the means of the Iraqi sample, which indicates that the Romanian students are more satisfied. -The two samples' responses are similar with slight differences in their means.
With regards to the general means of the two samples, the Romanian responses are higher than the Iraqi ones, which indicates that Romanian sample is more satisfied than the Iraqi sample. -The two samples' responses are different. With regards to the general means of the two sample, the Romanian responses are higher than the Iraqi ones, which indicates that Romanian respondents are more satisfied than the Iraqi students. -The two samples' responses are different. With regards to the general means of the two samples, the Romanian responses are higher than the Iraqi which indicates that the Romanian sample is more satisfied than the Iraqi sample. -The results indicate that Iraqi students are not satisfied with educational services quality and its dimensions (teaching services, learning information resources, knowledge acquisition, skill acquisition, administrative staff and infrastructure). The respondents from the Iraqi sample are satisfied with all dimensions, except for the quality of administrative staff. -The results indicate that Romanian sample's subjects are satisfied with all dimensions of educational service quality. -There are no differences in Iraqi students' satisfaction with educational services quality across its dimensions (teaching services, learning information resources, knowledge acquisition, skill acquisition, administrative staff and infrastructure) based on the age of the respondent. -There are no differences in Iraqi students' satisfaction due based on the gender of the respondent. -There are differences in Iraqi students' satisfaction with educational services quality across its dimensions (teaching services, learning information resources, knowledge acquisition, skill acquisition, administrative staff and infrastructure) according to the academic level of the respondent. -There are differences in Romanian students' satisfaction with educational services quality across its dimensions (teaching services, learning information resources, knowledge acquisition, skill acquisition, administrative staff and infrastructure) according to the age of the respondent. There are differences in Romanian students' satisfaction based on the gender of the respondent, where male students tend to me more satisfied than female students.
